
DAY 1: PRE-CONFERENCE WORKSHOPS Tuesday, April 16

DAY 2: MAIN CONFERENCE Wednesday, April 17

DAY 3: MAIN CONFERENCE + SITE TOURS Thursday, April 18

8:30AM Registration and Coffee

9:00-4:00PM Design Thinking University, hosted by Continuum

9:00-11:00AM  WORKSHOP A: Helping cross-functional teams adopt 
Design Thinking principles in their everyday work

11:00-11:15AM  Morning Break

7:30AM Registration and Coffee

8:00AM Chair Opening Remarks

8:15AM DESIGN TRANSFORMATION: The True Power of Design Thinking

8:45AM HOLISTIC DIGITAL TRANSFORMATION: Driving a Design 
Thinking Culture

9:15AM Design Drive

10:15AM CASE KEYNOTE: Design Thinking in Action

10:45AM MATURITY TRACKS

12:15PM Lunch

8:00AM Registration

8:45AM Chair Opening Remarks

9:00AM THE FUTURE OF DESIGN: How Design Can Save Lives

9:30AM DESIGN CULTURE: Design Thinking that Lasts

10:00AM THE ROLE OF THE DESIGNER: How Leadership Can Optimize 
Design for Innovation

11:15-1:15PM  WORKSHOP B: Building Journey Maps, Personas, and 
Blueprints for Design Success

1:15-1:30PM Afternoon Break

1:30-3:30PM  WORKSHOP C: How to Create a Design Thinking 
Movement

1:15PM PRODUCT BY DESIGN: Navigating Meaningful Innovation in 
Today’s Digital Economy

1:45PM  BEYOND THE PRODUCT: Creating a Brand Ecosystem to Create 
Lifelong Customers

2:30PM Activating Design Workshops

3:30PM Networking Break

4:00PM Customer Empathy Workshops

5:00PM MISSION INNOVATION: Innovating for an Undefined Future

5:30PM Cocktail Reception

10:30AM Networking Break & Meet the Customer

11:00AM INTERACTIVE DISCUSSION GROUPS: Design Thinking for…

12:35PM Lunch

2:15PM Main Conference Concludes

2:30PM Site Tours

AGENDA-AT-A-GLANCE
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U UNIVERSITY

Tuesday, April 16, 2019: 9AM-4PM 
A full day, immersive experience living the Design Thinking mindset

Should I attend? 
This session is ideal for those who are new to design thinking methods, need a deeper understanding 

of the design thinking process or who require a refresher on how to effectively facilitate the design 

thinking process. 

This introduction to Design Thinking provides a crash course on the design thinking mindset, from the 

fundamentals of human-centered design to design thinking mindset in practice. Beyond just the step-by-

step methodology, take this opportunity to live human-centered design with the opportunity to address real 

case challenges and conduct primary research through interaction with Austin’s lively downtown scene. 

At the conclusion of Design Thinking University, you’ll feel confident in your ability to evangelize design 

thinking principles throughout your organization. Walk away with an actionable toolkit to improve design 

methodologies both at the project and functional levels. 

Hosted by:

Presented by:

Jonathan 
Campbell 
Head of 
Experience and 
Service Design 
EPAM Continuum

Luke Hydrick 
Associate Designer  
EPAM Continuum
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8:30AM Check-In

9:00AM   WORKSHOP A: Helping cross-functional teams adopt Design 
Thinking principles in their everyday work.-11:00AM

Slavko Eror 
Design Principle 
Intuit

Learn about the importance of having all your employees understand and apply the 
basic Design Thinking principles in their everyday work. As part of Innovation Catalyst 
group, Slavko dedicates his time to coaching, facilitating and teaching cross-functional 
teams about Intuit’s Design for Delight (D4D) methodology:

 · Developing deep customer empathy

 · Identifying real-world customer problems

 · Developing and testing Leap of Faith Assumptions

 · Running rapid experimentation with customers

11:45AM WORKSHOP B: Building Journey Maps, Personas, and Blueprints for 
Design Success -1:45PM

 (lunch & learn)

Shawn Johnson 
Group VP Product & Design 
Discovery Inc. 

At the core of human-centered design is an understanding of the customer.  The 
importance of putting customer-driven research at the forefront of your business 
strategy cannot be overstated.  This starts with building a solid customer journey map 
mixing the right blend of data and intuition-based decision making.  This workshop 
tackles the customer journey mapping process through a case study approach, 
highlighting best practices at each step.

DAY 1: DESIGN-LED WORKSHOPS Tuesday, April 16, 2019

2:00PM WORKSHOP C: How to Create a Design Thinking Movement
-4:00PM  Hosted by:

Unlock the potential of Design Thinking and learn how it can be used to empower 
everyone in your organization to be more innovative and create incredible customer 
experiences that deliver business impact. 

“Five Principles to Creating a Design Thinking Movement” will be addressed, including 
ways to: 

 · Leverage Design Thinking to accelerate innovation across your organization

 · Transform design and innovation from a peripheral skill into standard practice

 · Convert your company culture to deliver sustainable results for your customers, your
business, and your employees

In the end, you will have built new relationships with fellow design thinkers and 
gathered multiple ideas for how to advance your own Design Thinking movement.

4:00PM Workshops Conclude
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7:30AM  Check-In

8:00AM  Chair Opening Remarks

8:15AM  DESIGN TRANSFORMATION: The True Power of Design Thinking

Mauro Porcini 
Chief Design Officer 
PepsiCo

Design thinking has dramatically transformed over the last few years. Specifically, an 
emerging use case of design thinking that is transformative in nature. Spanning from 
digital, cultural, organization, and brand transformation, the design thinking process brings 
collaboration across siloes, stakeholder buy-in, and an emphasis on customer centricity 
that drives holistic change. 

 · Understanding the value of design cross-functionally

 · Creating a human-centric culture obsessed with your customer

 · Sustaining growth as a design led organization

8:45AM  Driving a Design Thinking Culture to Foster HOLISTIC DIGITAL 
TRANSFORMATION

Today’s experience economy is filled with digital disruption. How are we building the 
capacity to handle not only emerging channels and new technology, but the process, 
mindset, and procedure necessary for designing products and services that resonate 
with customers? 

 · Analyze set backs of driving organizational transformation

 · Prioritize innovation to compete in the digital economy

 · Evaluate experiences across industries, not solely by competitors

9:15AM  Networking Break and Design Drive

10:15AM DESIGN THINKING IN ACTION

It’s one thing to understand the methodologies, but the true impact of human-
centered design stems from the success stories created from proper implementation. 
Learn various methods to benchmark for success in this important step in creating a 
design-led, human-centric culture.

 · Transferable lessons of human centric design

 · Learnings from case study examples

 · Take aways to implement immediately

DAY 2: MAIN CONFERENCE Wednesday, April 17, 2019

MATURITY TRACKS
Design Thinking has different applications based on maturity and stage of implementation. Divide into top challenges per stage to discuss with peers in the same lifecycle of their Design 

Thinking Journey

101: Beginner Track 201: Intermediate Track 301: Design-Led Track

10:45AM Design Thinking 101

Welcome to Design Thinking! You’ve heard of design 
thinking, you may even know the first steps, but what does 
this really mean for your organization and how can you start 
to practice within your teams?

 · Understanding fundamentals of design thinking

 · Team buy-in needed for successful implementation

 · Methods of starting within your organization

Design Thinking Activation

Your organization has started to understand design 
thinking, but you may not have buy-in across the entire 
organization. How are you managing, proving value, and 
facilitating a design led culture?

 · Facilitating Design Thinking throughout teams

 · Gathering management buy-in to implement cross
functionally

 · Moving from beginner to advanced

What Next? Top Trends

Design is your way of working and has permeated the 
culture. How are you maintaining momentum? What’s next? 

 · Is design thinking a trend or a sustainable strategy?

 · How to not lose traction within the organization

 · Building internal design talent
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DAY 2: MAIN CONFERENCE

101: Beginner Track 201: Intermediate Track 301: Design-Led Track

11:15AM Translating Design Thinking into Effective 
Project  Management

Bruce Gay 
Senior Program Manager 
UPMC

Design Thinking is a catalyst for innovation through 
collaboration and customer empathy. How do you begin to 
engage your team across functions in creation of specific 
experiences, products and/or services? Creating a baseline 
to connect designers, CX professionals, researchers and 
other members of your team requires the project owner to 
speak many languages to create unity. Bruce will address: 

 · Benefits of incorporating design to build cultural buy-in

 · Translating business to design to create unity in vision

 · Addressing obstacles for design thinking deployment

Integrated Design: Breaking Siloes between  
Teams, Customers, and Experiences

Megan Wimmer 
Design Thinking Lead-Global Design 
GE Healthcare

Facilitating design thinking throughout an organization 
requires cross-functional collaboration and breaking 
down silod divisions to create full pictures of customer 
experience. However, can we take this a step further 
moving to co-create with the customers in which our 
products are designed? Megan will address:

 · Building Design Thinking principles at scale

 · Designing organizational structure based on
experiences

 · Collaborating with customers to drive product success

Designing for the Customer Lifestyle: 
Proactively Engage Customers in Hyper 
Personalized Experiences

Monte Gibbs 
VP of Fan Engagement Marketing 
Live Nation

Holistic customer empathy expands beyond a singular 
interaction or channel and dives into the customer lifetime 
value. Monte’s experience at LiveNation specifically 
addresses delivering experience through use of:

 · Holistic human centered design to drive customer
satisfaction and conversion

 · Data driven insights and analytics to the customer’s
lifestyle

 · Proactive engagement based on interests, location, and
network

 · First contact conversion through hyper personalized
connections

11:45AM Facilitating Effective Design Thinking 
Workshops: Growing Human Centric Leaders

Andy Vitale 
Director of UX 
SunTrust

When beginning your design thinking journey, workshops, 
sprints and immersions can be a powerful tool to gain 
cultural buy-in. Understanding effective skills to execute 
these sessions can determine long term success and 
cultural buy-in. We will address:

 · Best practices for workshop facilitation

 · How to empower yourself and others to lead workshops

 · Essential skills and tools to drive organization wide
success

Lean, Agile, and Human Centered Design: 
How Design Thinking Integrates with Other 
Methodologies

Design thinking is known as a facilitator of customer 
empathy and innovation; however, it is not the first or only 
process that incorporates human centricity. How do you 
integrate design thinking into methodologies already 
in place or support other aspects of product/service 
implementation? This session will address; 

 · Best use cases and strengths of Design Thinking

 · Integrating methodologies to fit your organization’s way
of work

 · Core principles necessary and native to design thinking

Digital Trust: Designing for a Generation that 
Doesn’t Trust Big Business

The news is littered with scandal and privacy violations. 
Younger generations no longer carry the same loyalty 
and dedication, but instead will move their business at the 
slightest sense of distrust. Because of this, companies must 
design with the basis of building customer trust across all 
products and services. This session will address: 

 · Understanding the skepticism of today’s customer base

 · Creating a factor of trust integrated into the design
process

 · Understanding the digital landscape and implications of
hyper personalized experiences

Wednesday, April 17, 2019
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DAY 2: MAIN CONFERENCE

12:15PM  Networking Lunch

1:15PM PRODUCT BY DESIGN: Navigating Meaningful Innovation in Today’s 
Digital Economy

Shawn Johnson 
Group VP of Product & Design 
Discovery Inc. 

With expectations rapidly transforming, understanding design and design operations 
through a product lens is essential to drive products supported by customers. Specifically 
in entertainment, how customers consume media is dramatically shifting. Focused on 
creating a culture immersed in human-centered design, Shawn will address his journey 
navigating the ever-changing digital landscape with Discovery through customer empathy, 
meaningful product innovation, and design thinking. 

 · Designing experiences and products that integrate into you customer’s lifecycle

 · Creating a design-led culture sustainable in today’s experience economy

 · Adjusting journeys to accommodatee external digital disruptions

 · Utilizing AI & machine learning to drive customer analytics

1:45PM BEYOND THE PRODUCT: Creating a Brand Ecosystem for Lifelong 
Customers

Customers no longer consume products and services the same. You no longer hail a 
cab or print a boarding pass. Instead customers are consumed with digital services, 
with information, media, and experiences at their fingertips. Organizations have 
taken advantage of this trend by utilizing content, acquisitions, and media to meet 
customers at all aspects of their journey, creating an ecosystem for brand loyalty in the 
experience economy. We will discuss:

 · Creating future customers through brand immersion

 · Focusing on lifetime value  over single transactions

 · Tying brand and business goals into one strategy

 · Strategic acquisitions to build out product offering

2:15PM Networking Break

Wednesday, April 17, 2019
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2:30PM ACTIVATING DESIGN
Many merits of design thinking are challenged due to roadblocks, pitfalls, and challenges around implementation. Choose one of five workshop sessions to address best practices for 

effective design thinking implementation.

Build Your UX Playbook: 
Core Principles of Effective 
Design Thinking

Design Metrics—Building 
the Case for Proof of 
Value

Materializing Innovations: 
Moving from Insights to 
Actualization

Design Done Now: 
Approaching Design 
Thinking with a Design 
Doing Mindset

Cultural Activation: 
Driving Design Buy-In 
Across the Organization

Ben Judy 
Head of UX 

7-Eleven

Lily Bather  
Interaction Designer 

7-Eleven International

Designing digital experiences is 
essential to remain competitive in 
the experience economy. Viable 
product and user experience 
requires a steady pulse on the 
customer’s needs as well as 
cross-functional collaboration. 
Ben and Lily address their 
journey building their user 
experience team from the ground 
up, creating a framework for 
purpose, practice, and product. 
They will address: 

 · Core principles of effective
Design Thinking

 · Collaborating across
functional, product, and siloed 
teams

 · Creating a framework for rapid
scale and growth

With greater buy-in of design in 
business, more cases emerge 
that define the value and impact 
on organizational success. 
What does this mean for your 
organization, and how can you 
begin to measure success within 
initiatives?

 · Macro impact of design on an
organization’s ROI

 · Discussion on merits of
measuring design and 
methods to do so

 · Quantifying success in your
own design initiatives

Chris Finlay 
Director of Member 

Experience 
United Health

Marrying experience across in 
depth data insights and analytics 
to human centered design, Chris 
utilizes design thinking as the 
translation between data and 
action. Facilitating ideation, 
brainstorming, customer journey 
mapping, and data analysis 
create a baseline for product 
and service innovation, but what 
techniques move the needle from 
pen on paper to actualization. 

 · Understanding the customer
through data insights and 
journey mapping

 · Operationalizing insights
utilizing service design 

 · Driving practical value through
materializing tools and ideas

So often, we are held back 
by financial, cultural, and time 
constraints when tasked with 
implementing human-centered 
design in our organizations. 
However, quick wins can activate 
organizational buy-in alongside 
tangible ideas and prototypes 
to develop customer centric 
initiatives. 

 · Design Thinking a solution in
48 hours

 · Activating innovation leaders
across an enterprise

 · Designing tangible tools to
abstract steps

 · Fostering a community to drive
continued growth

Fostering cultural buy-in 
throughout your organization 
can be difficult, especially with 
teams not necessarily native to 
design. However, design can 
be a piece of your business that 
lasts forever, and once the buy-in 
of design and design thinking is 
established, your organization 
can start to see longstanding 
transformation. 

 · State of Design in the
experience economy

 · Articulating the value of design
in a non-design environment

 · Creating a brand story that
lasts forever

 · Demonstrating design value
through success stories

3:30PM Networking Break & Design Drive Part II

DAY 2: MAIN CONFERENCE Wednesday, April 17, 2019
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DAY 2: MAIN CONFERENCE

4:00PM CUSTOMER EMPATHY
The first step of design thinking revolves around empathizing with the customer, and often brings the most difficulty to overcome. 

Choose one of five workshops to build your empathy skill set.

Voice of the Customer: 
How to Hear Your 
Customer Beyond a 
Survey

Human Centered 
Design: The Study of 
People, Behavior and 
Environments

Empathize Now: How to 
Create Personas from 
Existing Data

Traversing Regulation: 
Connect with Customers 
in Highly Regulated and 
Sensitive Industries

Employee Engagement: 
Translating Customer 
Feedback to Front Line 
Agents

The first step to design thinking 
is empathy, requiring a pulse 
on the voice of your customer. 
VoC tools and techniques help 
bridge the gap between product 
development and customer 
feedback. We will address: 

 · Defining goals and success
metrics for your VoC program

 · Road mapping customer
journey through feedback

 · Predicting engagement and
experience drivers

Paul Strike 
VP, Head of Design 
Prudential

Truly empathizing with customers 
challenges typical systems 
of feedback collection, and 
challenges design thinkers to 
understand organic customer 
behavior.  Paul will address using 
ethnography and anthropology 
to challenge leaders to view 
product, service, and experience 
through customer perception. He 
will address:  

 · Best practices of ethnographic
and anthropological research

 · Understanding the end-to-end
brand experience

 · Developing customer
personas based on lifestyle 

 · Pulling insights from disruptive 
and sporadic customer behaviors

Stefania Mereu 
Director of UX 
Pearson

One of the biggest pain points of 
design thinking can be tackling 
the first step: empathy. However, 
there are initial steps you can 
take using existing data to 
jumpstart the process: 

 · Understanding the customer
personas

 · Utilizing analytics to drive
personas

 · Addressing the fringe
personas that create pain 
points

Oftentimes customer empathy 
faces immediate roadblocks in 
organizations with restrictions 
around outreach due to privacy 
and sensitive data. However, 
some of our strongest design 
thinking use cases come from 
these industries. How can we 
traverse these regulations and 
sensitivities to offer customers 
personalized experiences while 
ensuring their trust remains? 

 · Understanding action steps
you can take with existing data

 · Finding ways to interact live
with customers

 · Designing with compliance
first to ensure proper 
implementation

Your customer-facing agents 
and internal teams can be the 
best internal champions for the 
customer. Oftentimes there is a 
disconnect between customer’s 
emotions, experiences, and 
motivations. This session will 
address bridging the gap 
between the employee and the 
consumer by: 

 · Building interactive sessions
to immerse employees in 
experience

 · Creating moments of
conversation between 
employees and customers

 · Empowering employees to
advocate for customers

5:00PM MISSION INNOVATION:  Innovating for an Undefined Future 

The necessity for design talent is immediate given the state of the experience economy. Customer expectations evolve rapidly, and the rate of change is accelerating. With experience as 
the catalytic differentiator, address the preparation for the future of the experience economy, the “now factor” fueling innovation, and how to foster an agile culture. 

 · Understanding the benefits of design thinking to innovation

 · Utilizing customer feedback in each stage of ideation

 · Creating autonomy and independence to allow teams to flourish

5:30PM Cocktail Reception

Wednesday, April 17, 2019
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DAY 3: MAIN CONFERENCE & SITE TOURS                                                        Thursday, April 18, 2019

8:00AM  Check-In

8:45AM  Chair Opening Remarks

9:00AM  THE FUTURE OF DESIGN: How Design Can Save Lives

Michael Brown 
Chief Design Officer 
Dick’s Sporting Goods

In a world full of disruption, not all changes lead to the betterment of our community. 
At Dick’s Sporting Goods, the mission is to give every child and adult excitement and 
activity, but looking into the current school systems, you find 40% of kids dropping 
out of sports. Inactivity leads to high levels of obesity, diabetes, depression and 
more. How can a company’s great design change this outcome through customer 
experience, storytelling, and effective omnichannel delivery? Michael will address:

 · Designing for sustainability and social responsibility

 · Utilizing the art of storytelling to drive your message

 · Evolving design beyond a skill and worksheet to a culture and mindset

 · Understanding the complete customer journey to find pain points

9:30AM BUILDING A DESIGN CULTURE: Design Thinking Made to  Last

Meriah Garrett 
Chief Design Officer 
USAA

Design Thinking offers a platform to facilitate incredible change, cultural 
transformation, and visibility across silos, in many cases introduced through design 
thinking bootcamps, workshops, and training. But how do we sustain this design-led 
culture outside of the design practice? Meriah addresses moving the Chief Design 
Office past education and into sustainability addressing: 

 · Beginning a culture of innovation and design expertise

 · Researching from inside to understand employee feedback

 · Analyze the internal journey to find gaps in knowledge

 · Facilitate top down acceptance to create implicit permission

10:00AM THE ROLE OF THE DESIGNER: How Leadership Can Optimize 
Design for Innovation

Federico Casalegno 
Chief Design & Innovation Officer, SDIC 
Samsung

Design has dramatically evolved in today’s experience economy.  From classic design 
on the fundamentals of engineering, visual identity, and creative, design has evolved 
to be inclusive of experience, strategy and innovation. Translating this change in 
your organization requires the development of more holistic understanding, strategic 
collaboration, and focus on constant disruption in the role of the designer. 

 · Building classic and experience design expertise

 · Driving new market and category discovery

 · Creating a culture focused on human value

 · Designing products that disrupt

10:30AM  Networking Break & Meet the Customer
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DAY 3: MAIN CONFERENCE & SITE TOURS                                                        

“DESIGN THINKING FOR…”
Design thinking came to our attention for a variety of reasons, in these Interactive Discussion Groups, explore the use case across 

different projects, focuses, and divisions

Each session runs three times back to back. Pre-Select 3 of 8 sessions to attend

11:00AM   |   11:30AM   |   12:05PM

DESIGN 
CONSORTIUM

(invitation only) 

1 Digital Transformation 

 · Identifying true pain points of
customer’s digital touchpoints

 · Designing an infrastructure
capable of digital innovation

 · Analyzing success based on
experience versus competitors

2 Automation 

Joseph Smiley 
Design, Experience, and 
Service Principle 
E*Trade

 · Roadmapping experiences to
define  avenues for effective 
self service

 · Creating a culture of strategic
design to humanize automated 
interactions

 · Utilizing AI to revamp
employee experience

3 Brand Experience 

 · Designing for a holistic brand
ecosystem

 · Identifying customer
perception of brand

 · Creating digital products that
represent brand

4 Cultural 
Transformation

 · Activating the frozen middle

 · Garnering executive level
buy-in 

 · Designing for sustainable
buy-in

A closed door brand discussion 
on Human Centered Design and 
expert benchmarking, learning, 
and networking.

5 Employee
Engagement

 · Involving HR into design
thinking initiatives 

 · Understanding your
employees journey

 · Applying design thinking to
your onboarding process

6 Innovation 

 · Identifying meaningful
products to pursue

 · Fostering an innovative
mindset in all teams

 · Empowering pockets of
innovation across teams

7 Collaboration 

 · Fostering cultural buy-in

 · Identifying key stakeholder
involvement

 · Working across remote and
dispersed teams

8 Product Design 

 · Cross functional collaboration
on product development

 · Strategic ideation before
implementation

 · Methods of Rapid prototyping
and reiteration

12:35PM Networking Luncheon

2:15PM Main Conference Concludes

2:30PM SITE TOURS: IBM Studios Austin & USAA Chief Design Office

Thursday, April 18, 2019

www.asdevents.com - www.asdevents.com/event.asp?id=19207

http://www.designthinkingusa.com


SITE TOURS

Experience the bespoke Design Thinking approaches of cutting edge companies in Austin. 

Join fellow attendees for an intimate tour of your choice led by top designers.

IBM STUDIOS AUSTIN USAA CHIEF DESIGN OFFICE

IBM Studios Austin employs over 500 designers occupying 50,000 square 
feet spanning four floors of IBM’s Austin Campus. This studio focuses on 
product innovation and development, representing one of their 44 global 
studios. The space features a combination of collaborative learning and 
working spaces where product teams are empowered to design for IBM’s 

most invested business units. 

What to Expect: 
 Intimate tours of IBM’s Austin 
design studio led by its top 
designers. A private presentation 
for our group will provide a 
window into IBM’s custom 
Design Thinking methodology, 
leveraging unique principles, keys 
and an iterative “Loop” model. 
See examples of how one of 
the world’s most powerful and 
reputable technology companies 
applies Design Thinking in service 
of differentiated market outcomes. 

    Our Host: 
Joni Saylor 
Design Principal 
IBM Design Practice

USAA is a company known for world-class customer service and innovation. 
With 12 million+ members to date, USAA was one of the first US banks to 
provide mobile check deposit and online banking. The USAA Chief Design 
Office has employees in Austin, San Antonio and Plano. With a team of 
200+ designers and growing, the department serves not only its member 
experiences, but also the evolution of operations, innovation initiatives and 

customer support through a stated design thinking program.

What to Expect: 
 Private tours of USAA’s new 
design studio which opened in 
February 2017. Explore USAA’s 
recent launch of an aerial maps 
tool, utilizing drone photography 
to help members affected by 
hurricanes begin the claims 
process faster, often before they 
were able to physically return 
home. USAA is making significant 
investment in driving the future 
innovation of digital experiences 
to provide the same level of 

exceptional care and service 
that it does through its traditional 
channels. Come see how design 
thinking at USAA drives that 
innovation. 

      Our Host: 
Meriah Garrett 
Chief Design Officer 
USAA

2:45PM Depart for Site Tours 
(transportation provided from hotel) 

3:00PM Experience IBM Studios Austin or USAA Chief Design Office 
Tours and Private Presentation 

5:00PM Depart from Site Tours to Airport
6:00PM   Return to Hotel

SCHEDULE:

Thursday, April 18, 2019
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